The Competitive Events Program 
DECA offers a comprehensive program of competitive events based on the career clusters and national marketing education standards in the areas of marketing, finance, hospitality and tourism, and business management and administration.
It is believed that competitive events are congruent with sound educational practices and enhance educational purposes. Therefore, DECA competitive events are learning activities designed to evaluate students' development of essential knowledge & skills needed for entry and/or advancement in the field of marketing, management, or entrepreneurship. The DECA Competency Based Competitive Events Program facilitates effective integration of DECA as an integral part of the total Marketing Education instructional program. 

Purposes and Rationale 

· To contribute to the development of competencies needed for careers in marketing, management and entrepreneurship. 

· To evaluate individual and team achievement of the competencies through careful measurement devices. 

· To provide opportunities for student and team recognition. 

· To provide constructive avenues for individual or team expression, initiative, and creativity. 

· To motivate students to assume responsibility for self-improvement and self-discipline. 

· To provide a vehicle for students to demonstrate their acquired competencies through individual and team activities. 

· To assist students in acquiring a realistic self-concept through individual and team activities. 

· To help students participate in an environment of cooperation and competition. 

· To provide visibility for the educational goals and objectives of Marketing Education.   

To do this, competitive events are aligned with the national career clusters model and the national marketing education standards. 

Tier 1: Business Administration Core
This tier represented the skills and knowledge that were identified as common across the business related clusters of Marketing, Business Management and Administration, Finance, and Hospitality and Tourism. The Business Administration Core is composed of 13 areas: Business Law, Communication Skills, Customer Relations, Economics, Emotional Intelligence, Entrepreneurship, Financial Analysis, Human Resources Management, Information Management, Marketing, Operations, Professional Development, and Strategic Management.  This tier is for freshmen or sophomore first year competitors ONLY.
Tier 2: Career Cluster Core

The second tier of specificity represented those skills and knowledge that were identified as common across the marketing, finance, hospitality, and business management and administration pathways. These are Team Decision Making Events and Research Events.

Tier 3: Career Cluster Pathways

This tier addressed the content of a variety of broad-based occupational opportunities called

Pathways. These focus on the five marketing pathways, the four hospitality pathways, the five finance pathways, and the five BMA pathways. These are individual series and Marketing Representative Events.

Tier 4: Organization, Leadership & Management

The final tier of specificity contained curricular content unique to a product/service. It addresses job opportunities associated with each pathway. In Professional Selling, for example, some job opportunities are pharmaceutical sales, real-estate sales, and advertising sales. These are Business Plans and Chapter Projects
Competitive Events Chart

	Tier
	Events
	Instructional Level
	WI Category

	Organization, Leadership and Management
	Advertising Campaign

Community Service 

Creative Marketing

Entrepreneurship Participating 

Entrepreneurship Promotion

Entrepreneurship Written

Fashion Merchandising

Financial Literacy Promotion

International Business Plan

Internet Marketing Plan 

Learn & Earn

Public Relations

Technical Sales
	Higher-Level Performance Indicators
	Team Projects (Category 3)

	Organization, Leadership and Management
	Entrepreneurship Participating

Technical Sales
	Higher-Level Performance Indicators
	Individual Projects (Category 4)

	Career Cluster Pathways
	Accounting Applications

Apparel & Accessories

Automotive Services

Business Services

Food Marketing

Hotel & Lodging Management

Marketing Management

Restaurant Quick Service

Rest. & Food Service Management

Retail Merchandising

Sports & Entertainment 
	Prerequisite, Career Sustaining, Specialist
	Individual Series
(Category 1)

	Career Cluster Core
	Business Law & Ethics

Buying & Merchandising

Financial Analysis

Hospitality Services

Sports & Entertainment Marketing

Travel & Tourism
	Prerequisite, Career Sustaining, Specialist
	Team Decision Making (Category 2)



	Career Cluster Core
	Business Services Operations

Buying & Merchandising Ops

Finance Operations

Hospitality & Tourism Ops

Sports & Entertainment Mkt. Ops
	Prerequisite, Career Sustaining, Specialist
	Research Events
(Category 5)

	Business Administration Core
	Business Administration

Finance

Marketing

Hospitality & Tourism
	Prerequisite, Career Sustaining, Specialist
	Principles

(Category 6)

	Other
	Gold Chapter

Gold Student

Public Speaking

Virtual Business (online only)

Stock Market (online only)
	N/A
	Special (Category 7)


Business Operations Research Events 2010

Buying and Merchandising Operations Research

Finance Operations Research

Hospitality & Tourism Operations Research

Sports and Entertainment Marketing Operations Research

Purpose

The Business Operations Research Events provide an opportunity for participants to demonstrate skills needed by management personnel.  The guidelines for each of the Business Operations Research Events have been consolidated to facilitate coordination of participant activities in each of the occupational categories. This means the guidelines will be exactly the same for each occupational category. However, each area will be treated separately as a competitive event.

Definitions

The following definitions are used to determine the activities or occupations that are included in each of the Business Operations Research Events. The source for these definitions is the U.S. Department of Education’s Classification of Instructional Programs Code.

Business Services includes human resources, information technology and personal and contracted services businesses.

Buying and Merchandising includes retail and wholesale businesses that provide consumer goods.

Finance includes banks, credit unions, accounting, investments and other financial businesses.

Hospitality and Tourism includes hotel, restaurants and tourism-related businesses.

Sports and Entertainment Marketing includes businesses that conduct sporting and/or entertainment events.

Procedure

• The Business Operations Research Events consist of two major parts: the written document and the oral presentation by the participants. The written document will account for 60 points and the oral presentation will account for the remaining 40 of the total 100 points.  The judge will evaluate ONLY the oral presentation portion.
• Each Business Operations Research entry will be composed of one to three members of the DECA chapter. All participants must present the project to the judges. All participants present must respond to questions.

• The body of the written entry must be limited to 30 numbered pages.
• The participants will bring all visual aids to the event briefing. 

• The oral presentation may be a maximum 15 minutes in length. The first 10 minutes will include an explanation and description of the project followed by 5 minutes for the judge’s questions.
• For the presentation, the participants are to assume the role of management trainees in a single-unit or independent operation. The judge will evaluate the presentation, focusing on the effectiveness of public speaking and presentation skills and how well the participants respond to questions that the judge may ask during the 5 minutes following the presentation.

